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David R. Bell, Prof f Marketi
™ o Trofessor o Harkenne Verify at coursera.org/verify/C4T82DN9ZU

Coursera has confirmed the identity of this individual and
their participation in the course.

THIS NEITHER AFFIRMS THAT THE STUDENT WAS ENROLLED AT THE UNIVERSITY OF PENNSYLVANIA NOR CONFERS UNIVERSITY OF PENNSYLVANIA CREDIT OR DEGREE




